Healthcare tech investment trends and
marketing implications

A positioning guide for pioneers and scaling organizations

Al and Digital Health
Dominance

Investment Shifts and

Early-Stage Funding

Marketing implications Product positioning tips Marketing implications Product positioning tips

1.Innovation and 1.Focus on unique 1.Al improves healthcare 1.Flex your technological
differentiation help features. outcomes. superiority.
brands stand out.

2.Be loud about clinical

2.Emphasize user-centric 2.Data-driven marketing

2.Educational content design. gives a competitive outcomes.
attracts investors and edge.
customers. 3.Promote scalability. 3.Flaunt your
3. Al thought leadership future-readiness.
3.Early brand-building is builds credibility.
key to long-term
success.

Market Stabilization

and Unlabeled
Funding Rounds

Diversified Investment

Focus

Marketing implications Product positioning tips Marketing implications Product positioning tips

1.Transparency builds 1.Showcase proven 1.Tailored marketing 1.Emphasize integrated
investor trust. success. boosts outreach. ecosystems.

2.Strategic positioning 2.Tell a stable growth 2.Partnerships enhance 2.Champion
sets companies apart. story. credibility and reach. cost-effectiveness.
3.Strong investor 3.Demonstrate clear ROI. 3.Integrated solutions 3.Lean on enhanced care
relations ensure appeal to providers. management.

long-term support.

Health Equity and
Exits Pharma Tech

Resurgence in Public

Marketing implications Product positioning tips Marketing implications Product positioning tips

1. Exit strategy
communication
reassures investors.

2.Scalability and growth
attract confidence.

3.Success stories
enhance credibility.

N ClarityQuest

Part of Supreme Group

1.Be vocal about your
growth potential.

2.Assert market
leadership.

3.Demonstrate proven
performance.

1.Commitment to health
equity builds trust.

2. Community
engagement boosts
reputation.

3.Advocacy for equitable
policies attracts
support.

1.Promote equitable
solutions.

2.Highlight community
impact.

3.Assert regulatory
compliance and
beyond.



